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With her genuine personality and
a nature that cared effortlessly, it was
easy for Julia to understand peoples’
needs and tailor services that would
generate well-being and serve those
needs accordingly.

“I realised that people who were
looking for jobs were often very highly
stressed when they came in to our
office. They didn’t feel very highly
valued by recruitment companies and
often people in these companies would
talk down to them. Consultants would
think they had the upper hand and
treated candidates in a way that made
them feel like they had to be nice to
consultants because they had the jobs.

“So the whole philosophy was to
treat candidates with respect and really
value that they had chosen to come in
to Ross, We did that by creating a nice
environment at the reception area, café
style spaces where they can feel com-
fortable; serve them soft drinks or a
proper cappuccino to make them feel
good and valued...they were simple
things really, but when people come in
and are offered a proper cappuccino or
water in a proper glass with a nice nap-
kin, rather than having a water cooler
in the corner, it makes them feel good.

“We also operate till 9 in the
evening and on the weekends so peo-
ple could come in and look for jobs
out of work hours because the best
candidate didn’t really want to go out
of his/her job during the day. So we
built our services around what the
candidates wanted. Make someone
feel happier through the experience; it
keeps people coming back.”

Mother First, Then Super
Businesswoman
Now Julia Ross’ unique status as a suc-
cessful woman in business has claimed
Ber many titles but in truth she is a
mother first before anything else. As a
mmother, her son, James comes first and
she readily makes an effort to spend
2me with him. And like any other
mocher, she feels just as surreal about
Baving to admit her son’s growing up
when sharing experiences she perhaps
* wouldn 't have before.

“From playing ball together
Befor=_we went out to a bar the other

day which was a bit of a strange reality.
That was a first.

“I don't think we will be doing that
very often,” she continued, hinting her
secret desire to keep her Tittle boy litte.

Difficulty With Wealth

Despite her success, Julia Ross is still
very much the girl from a working
class family in North England feel-
ing sometimes disconnected with her
wealth although she appreciates the
comfort it provides.

“I don't feel any different (from
who she was growing up). In fact
there were plenty of times in my
career when I had difficulty (dealing
with wealth). For instance when the
company listed, they put nearly 30
million in my bank account but T left it
alone for several years because T had no
relationship with the sum. I couldn't
use the money; I couldn't relate to it.

“But don't get me wrong, it's very
nice having a beautiful house, and T
love being able to do things for my son
that I wouldn't have been able to do
otherwise. [ had personal grief... I lost
two sisters to cancer ....I understand
that money doesn'’t create happiness.”

Staying True
Being true to herself is what Julia is
about although she admits a time
when she, without realising had tres-
passed her personal boundaries.

“Over recent years, I had bought a
Bentley but I had to scll it because 1 felt

that I had gone too far. That wasn't who
I wanted to be. It was a bit too ostenta-
tious for me. I don't like doing things

T am not comfortable with.. living too
high a life makes me feel like that.”

I Am Who | Am

Having gone full circle, these days Julia
is absolutely comfortable with who she
is. Where she once cut her hair short
and coloured it brown to be taken seri-
ously, today she lets her blond tresses
drape her shoulders because the Leo in
her just wouldn't stand for her chang-
ing to be someone she wasn't. She feels
it should be more about her as a per-
son than her as a businesswoman.

“I have learnt to be myself more;
be honest and a little bit more natural
about who I am. Before I ‘played’ the
businesswoman but now 1 just relax
and be me...it's important to be me
and that people see me for who I am.
At the end of the day, it’s more about
me personally than it is professionally.
Good or bad, I am who [ am.”

Good or bad, we are pretty sure
nobody will hold it against this Leo
who wouldn’t be caught out of the
house without her earrings on and who
believes life is “about the good thing
that you do, that lives on and creates who
you are”, because only so few of us
dare to do whar she does — be herself.

We are certainly glad to know that
this lioness won't be chopping off her
mane anytime soon because she is
indeed royalty — A Queen in heart. m
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